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The impact of the social media factors on purchasing decisions for
tourism services and heritage products
"A study of a sample of users of tourism and heritage services in the
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The tourism sector has a large and important role in the economies of
countries according to their political and economic systems. Due to the
recent developments that have affected the tourism sector as one of the
economic sectors that are affected by these developments, it is necessary
to change the tourism service and marketing it to those who want it from
customers To the extent that this service is good, this is reflected in the
behavior of the purchase of these customers and increase their
association with tourism service or a particular heritage product. The more
tourism and heritage services were distinguished from the competitive
services, Market share in terms of customer numbers The research starts
from being an attempt to promote the identification of the means of social
media and its impact on the purchasing decisions of tourism services and
heritage products and the work of reactions to the usefulness



