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(Personal Data for the Tourist)

Name of Tourist;’

Nationality: (African)  (Asian) (European) (Ametican)

Age: (less than 15) (from 25 -40) - (from 40 —60) (more than 60)

Marital Status: :

* Second Division: (before uprising tourist tour)

- Have you ever been visited Egypt before?
Yes ( ¥ : o
No (

If answer with Yes, how many times you have visited Egypt?

- What Was the most effective tool that made you comes o visit Egypt?

( ) Upon your reading to one of books or fields about Egypt.

( YTV - : : .

() Last visitors () Tourist, regional and international exhibitions.

( } Others } )
- When you make a decision to come to Egypt have you ever gone to the
Egyptian embassy in your home country to find out any information you may benefit
you during your visit to Egypt? -

Yes ) No ( )

- In case of your going to the Egyptian embassy inside your country, any information
that you care to know ... C S : :

( ) Climate v
( ) Customs and traditions of the Egyptian nation.
{ ) Safety and security within Egypt. - '
( ) Healthy conditions in Egypt. ' .
After ending the tourist of his tourist trip. And before his returning to his native country:-
-What is your evaluation to the driver of the tourist bus which you were riding while you
are moving inside the tourist destination:
Excellent () verygood( ) good ( ) acceptable ( )
- What is your evaluation of the tour guide who accompanied you during your tourist
fours:
Excellent () verygood ( ) good ( } acceptable ( )
What is your evaluation of the extent of affection and cooperation of citizens within a
state tourist destination.
Excellent( ) verygood( ) good ( ) acceptable ( )
- What is your final evaluation of your tourist tour inside Egypt:
Excellent () verygood ( ) good ( } acceptable ( )
- Will you repeat the visit once again:
Yes ( ) Mo ( )
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English summary : :
The role of the image of the tourists and its effect on the rate of tourist
demand towards tourist Destination

image in generating tourist demand:
Sorme tourist destinations have resources and factors of tourist attraction
identify or exceed what is available for other regions, however, if it cleared that
the first share of the tourist movement, as well as period of stay and agreement
of their foreign visitors and the agreement, therefore some Destination cared
some of these countries to make field researches to define the non-limited gap
between them and their international competitors , and it has cleared that their
random mental image was the main reason in this recession and from the other
side marketing' researches which have been done in the tourist field referred
that the individual needs became the major incentive to make decisions aiming
to bridge the gap between the existing situation and desired situation, which
confirms the emergence of motivation to become a liaison between the needs
that lie in the mind of the customer expected and the decision satisfaction and
in this respect, private computations, the statistics has confirmed for the global
demand for tourism on a steady growth in both domestic and international
tourism, after the proven positive effects for the many tourists that we must
follow the following:- ' ' ' )

» the necessity of caring external tourist offices that considering it that it

acts the most important sources of tourist demand on visiting the state of

some specific destination.” : I R

¢ . The importance of caring and raising the standards of providers of

fourist services in various sectors. o . o

e Caring issuing some specialized newspapers and magazines in the

scope of fourism with more than one language to in ofder to provide

opportunities to learn more about the state of Egypt as a tourist

destination. : ' . .

» The necessity of raising and increasing the efficiency of the Egyptian

citizen awareness of the importance of tourism in general and tourists

particularly. : :
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